P:'-rer;.rnnf who picks up an annual report will be intrigued for different reasons by the company’s most prominent picce
of literature. Employees, stockholders, potential investors, competitors and casual readers each have specific needs and

expectations of the document.

The hest annual reparts meet their wide-ranging objectives and offer seamless continuity because they were prepared by
professional people warking towards a collective goal. This Is why Saskatchewan Business Magazine recruited a team of design,
content and production experts |0 dissect the nine annual reports up for review, Each of the summaries is a critique of the most
recent annual report produced by the company or organization,

Saskatchewan
Wheat Pool 2001
They may not be in the
‘black but they sure
Cknow how to make an
- annual report. The Pool
# is up-front and honest
about past performance
et | without allowing it to
taint their apbeat view of the future.
Giving the CEQ seven full pages for his
Letter 1o Shareholders is unusual yel it
works beauntifully as Mayo Schmid
cames across an positive, intelligent,
well-informed and insightful. Quotes
from major industry partners mix won-
derfully with good photo collages of
recognizable praivie scenes, The yellow
background for half the report - including
fimancials — slightly misses the mark but
design elements such as an excellent
cover and panoramic photo array of the
board are spor an,
Grade: A-plus

TR

Fytokem 2000
A fairly low-key annual
report from an emerging
X company still finding its
atin % way out of the tesearch
Rt cocoon into becoming 4
full-scale  commercial
entity, Cover desipgn is
M functional i oot dashy
while interior design, though consistent,
tends toward the bland. The green, leaf-
vein background is pleasant in places buy
the e of a product-shot background

o

K,

makes it difficult to discern text. A green
hall~1one photo of the CEO is a no-ne. "1
don’t think they could have done too much
better with the money they spent,”com-
mented one reviewer. Fytokem develops
ingredients for personal care products;
the company may want to pay closer
attention 1o its annual report’s attractive-
ness to charm potential investors,
Grade: C

PotashCor

unigue 2000 ’
= - This report wowed
[ 'em in New York
| but doesn’t play
well here in the
sticks. A cover
more suited 1o 4
s, | hanging in an art
gallery and Gbviously manipulated
crayon-hox color-saturated design |eft
our eeviewers cold. Plenty of great
pictures but oo names, please, In fact, of
the more than 5000 PotashCorp
employees worldwide (and great pains
are taken to remind us of the company's
global empire) only a select few In suits
are mentioned by name. CEO Bill Doyle
quoting Patrick Henry to deseribe the
management team as strong, vigilant,
active and brave can’t be endearing
o the digging masses, Otherwise, the
report doesn't skimp on technical or

financial information and  has no
glaring lavout flaws - lor the money,
it shouldn't,

Grade: B

Decembar 20071/ January 2002

SIAST 1999-2000
Speaking on behalf of
taxpayers  everywhere
our reviewers thank
SIAST for not blowing o
wad of cash on a flashy,
full-color, photo-packed
annual report. It's fru-
gal-yet-efficient design _
seemed somewhat plain to some but
the end was praised as a responsible
vehicle for SIAST s message. Graphs are
casy to read and the financials area joy 1n
bath content and presentation. The
writing does nothing to support the
report’s layout and leaves the reader
begging for & graph, quote, design
element - ‘anything to make me stop
fipping pages.’ It reads like an essay by a
research scientist, much of it in point

form and always in teacher-speal.

Grade: B-minus
United Woy |
of Saskatoon -
2000-2001 }' Heroes

Tt's hard 1o poke holesin p e H’vurr

an annual report when
you're applanding a vol-
untecr-led, community-

‘;i
1 - - -
based organization. This

report makes 15 mis- m

takes yet it teaches some lessons: 25
people is oo many tor a group phato
but good on you for naming thern all; an
annual report is ne place for an 18-picture
photo collage spread over two centre
pages with tny photo captions but
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